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KEEP OREGON GREEN'S SMOKEY BEAR LICENSE PLATES
Smokey Bear license plates were released on August 1, 2019, just as Smokey prepared to celebrate his
75th anniversary on August 9th. One thousand new plates were sold on opening day. KOG receives
roughly $35 of every $40 plate surcharge, and those funds are dedicated to wildfire prevention
advertising campaigns. The Oregon Department of Motor Vehicles allowed KOG to conduct an on-line
auction, permitting Oregon drivers to bid on low plate numbers 2-20. That auction generated over
$22,000 for KOG.  
 
These plates will increase Keep  Oregon Green's visibility around the state and create awareness of the
need for wildfire prevention. In addition, they will provide much-needed revenue to KOG. Prior to the
plates, KOG was forced to focus limited funds and outreach efforts on areas of the state where human-
caused wildfires were greatest. This new funding stream allows KOG to purchase more billboards, ad
space, and TV and radio spots around the state. With greater advertising power, KOG hopes to reach
more residents and tourists and keep our state green. 
 
Help us serve as a mobile advertisement for wildfire prevention. Learn more about the plates at
www.keeporegongreen.org. They can be purchased at any DMV field office, or on-line through the
DMV's website. 



KOG formed a new partnership with the Portland

Timbers and sponsored a match on August 10th,

the day after Smokey's 75th birthday. Employees

from the US Forest Service, Portland Fire and the

Oregon Office of State Fire Marshal helped staff

the event. Match night included table displays, LED

signage and the new Smokey commercial on

display in the stadium, swag give-away, and

Timbers website and social media advertisements. 

Billboards were up during fire season, from Salem

to the southern Oregon border, and east to Bend

and La Pine. KOG spent $30,000 with the Oregon

Association of Broadcasters (OAB) to air a new

Smokey Bear TV commercial and a variety of radio

spots from May through September, with the goal

of receiving $60,000 of air time (a 2:1 return on

investment).  KOG over-achieved, with an airtime

value of $433,630 - a 14 :1 return. KOG also

partnered with the Oregon Office of State Fire

Marshal to run prevention messages on OPB radio

in May.

KOG brought the Smokey Bear hot air balloon to

Grants Pass for their balloon and kite festival May

31-June 2. Many thanks to ODF and USFS

employees and local volunteers for staffing the

event and making it a great success. 

Smokey Bear was a special entry in Portland's

Grand Floral Parade on June 8th. ODF generously

supplied a 1930 Ford truck and staff to walk the

parade route, and greet parade spectators while

sharing Smokey's important ONLY YOU message. 

2019 was the year of Smokey.  Here are just a few

events that KOG sponsored in his honor.

 

 

 

 

 

THE
BEAR



We are pleased to announce that Sam Elliott, movie and TV actor, has voiced four
new TV and radio spots for Keep Oregon Green. Sam has a home in Oregon and
has experienced wildfire first-hand near his home in California. Sam is the voice of
Smokey Bear, and he understands the fire risk that threatens our state every
year. KOG is grateful to Sam for lending his legendary voice to help promote every
Oregonian's shared responsibility to prevent human-caused wildfires. 
 
Pride in Oregon is this year's theme and driving force behind Keep Oregon Green's
2020 campaign and new website. Using the hashtag, #OregonOurOregon, KOG will
encourage residents and tourists to share photos of their favorite places and
thoughts for keeping Oregon free of careless wildfires. Stunning photos of
Oregon's iconic landscapes will strike a chord and inspire the public to use
extreme caution during fire season.
 
In order to accomplish more community outreach and education, there is a need
to grow the operational side of Keep Oregon Green. Because the license plate
funds are dedicated to fire prevention advertising campaigns, we must seek other
avenues of funding to add needed staffing. Please consider making a donation to
Keep Oregon Green so that we may continue to protect the people, places and
things we love in Oregon. 


