


Just when KOG thought our biggest hurdles were behind us, the 
coronavirus pandemic rocked our world. COVID-19 created an 
environment of uncertainty, fear and anxiety. Stay-at-home or-
ders have been in effect since mid-March. As we keep a close 
eye on the virus’ infection curve and daily counts, Oregonians 
and the nation are cautiously emerging from their homes.  
 
A side benefit of the quarantine is that people are at home work-

ing in the yard and around the property. We are encouraging all 

residents to create good defensible space ahead of the summer 

fire season. But as folks rake, mow, and prune, the debris piles 

grow and many landfills aren’t open to accept the waste. One of 

our constant worries is debris burning. The smoke from backyard 

burn piles is a threat to patients recovering from COVID and peo-

ple with asthma or other underlying health concerns. In early April, 

we called on Oregonians to refrain from burning, make safe choic-

es and take precautions to prevent wildfires in order to protect our 

neighbors and first responders.  

Our other concern still lies ahead. The COVID curve is predicted to 

flatten in June or July. Stay-at-home orders will be relaxed just as 

fire season heats up, and a pent-up population will be flocking to 

the great outdoors, potentially in greater numbers than usual.  

The public is being asked to alter its usual activities and keep their 

distance from others to slow the spread of the virus to help pre-

vent further catastrophe down the road. It is evident that Orego-

nians are experiencing a heightened appreciation for the things 

that matter most to their physical and mental well-being— time 

spent in the great outdoors. Communing with nature is a basic hu-

man need — so much so that some are disregarding the closures 

of parks and natural areas. Adding more misery to the mix, Oregon 

is abnormally dry for this time of year and drought conditions are 

expected to deepen and persist through the summer. Forecasters 

from NIFC predict significant large fire potential starting in July for 

the PNW. We will continue to ask Oregonians to respect fire re-

strictions this summer and refrain 

from adding to the state’s current 

challenges. 
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Keep Oregon Green: To generations of Oregonians, this phrase has had a long and storied history that began in 

1941. KOG had a “Green Guard,” where kids felt proud to be part of a statewide fire prevention team and earn 

awards for their work. KOG even had its own artist who designed wonderful posters depicting a simpler time 

while imparting poignant safety messages. Some were very serious in tone while others were playful, but all had 

one goal in mind— Keep Oregon Green. Our recent ad campaigns have been more vibrant and more shock-and-

awe; all designed to grab the attention of a public that is ever-increasing in our wonderful state of Oregon. Our 

ads have even gone so far as to bring together our state’s two biggest rivals—the Oregon Ducks and the Oregon 

State Beavers— to “team up” and “tackle” wildfire!  

As we move into our 80th year, our message is the same but the delivery has changed. Our web site is full of valuable information on 

current fire conditions and simple tips to help prevent fires at home, work, or in the great outdoors. Like the Green Guard of the past, 

kids are still encouraged to learn about Oregon’s forests and help prevent wildfires by becoming a KOG Ranger. KOG’s merchandise is 

selling at a healthy pace, but the coup de gras is the new license plate. We are so pleased to see them on cars traveling all over the 

state. The plates serve as mobile billboards and the income enables Keep Oregon Green to disseminate the prevention message more 

widely through more media sources. Advertising is very expensive and competition is high for spots on radio and television, but KOG 

has incredible partners who believe in the mission of this organization.  

We are grateful to the many agencies and organizations who partner with KOG. There are many more companies and individuals who 

contribute their time and energy to keep this message alive, and we thank you too. I have been involved with Keep Oregon Green 

since 1986 and it has been a great pleasure to chair this organization. I look forward to the 80th year celebration. Let’s all continue to 

work together to Keep Oregon Green!  
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David Hampton 

2019 was a relatively mild fire season, save for one fire– the Milepost 97 Fire in Canyonville. It was determined to be a 

recreation fire, hence the high acres and costs in that category below. Oregon had a total of 2,293 wildfires that burned 

79,732 acres across all jurisdictions. People were responsible for 1,192 of those fires that burned 22,172 acres. On state 

protected lands, debris-burning fires are still the leading cause of wildfires (236). In total, people accounted for 72% of 

the fires on state-protected lands and 52% of the fires across all jurisdictions.  

STATEWIDE Fires Acres Suppression costs 

(District + Extra Only) 

Debris burning  236 873 $1,086,607 

Equipment use 156 542 $794,172 

Recreation (camp-
warming fires)  

99 13,313 $23,213,487 

Misc. 108 191 $3,491,879 

Smoking 32 173 $921,218 

Juveniles 5 1 $4,576 

Arson 24 7 $79,175 

Unknown 8 5 $36,902 

Total 2019** 668 15,105 $29,628,016 

2018 743 25,507 $13,507,466 

2017 558 20,011 $3,564,490 

2016 611 47,428 $11,186,954 

2015 595 57,515 $67,118,851 

2014 557 14,549 19,149,846 
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We are pleased to announce that Sam Elliott, movie and TV actor, 
has voiced four new TV and radio spots for Keep Oregon Green. Sam 
has a home in Oregon and has experienced wildfire first-hand near 
his home in California. Sam is the voice of Smokey Bear, and he un-
derstands the fire risk that threatens our state every year. KOG is 
grateful to Sam for lending his legendary voice to help promote 
every Oregonian's shared responsibility to prevent human-caused 
wildfires. Keep Oregon Green will air 
two spots this spring, encouraging 
homeowners to create defensible 
space. Two more wildfire caution spots 
will air this summer. We thank Nick 
Magaurn and Reijean Herringlake at 
Magaurn Video for their excellent 
work.  

Keep Oregon Green is always looking for new and innovative ways to 
market our message. This year, we worked with USA Today using a 
different angle to highlight wildfire awareness and reach new audienc-
es. With May as the target month for a special storytelling event, we 
started some pre-event marketing in February. We had digital ads run-
ning on USA Today’s Google Ad Network, as well as search and site 
retargeting. Search retargeting reaches an audience based on the pre-
vious searches they’ve conducted on other websites and is designed 
to find new customers which have likely never been to 
KOG’s website before.  

Over the course of four months, we co-wrote five articles covering a 
variety of wildfire prevention topics, such as the leading causes of 
wildfire; Oregon’s more memorable human-caused wildfires; the need 
for defensible space; community preparedness and the benefits of the 
Firewise USA program; and evacuation.  

All of these pre-event activities created momentum for Keep Oregon 
Green—USA Today Brand Studio Storytelling Hour. A vintner told a 
story of how her grapes, and ultimately her wine product, were de-
stroyed by wildfire smoke; a wedding photographer snapped a photo 
of newlyweds during the Two Bulls fire and shared how that one viral 
photo changed everything; an experienced firefighter who teaches 
new recruits every year, told of his own experience as a young fire-
fighter facing a close call out on the fireline; and a district forester 
talked about how one lawnmower, fired up at the wrong time of day, 
touched off a blaze that consumed acres, homes, and millions of dol-
lars. The storytelling event was scheduled to take place at the Wildish 
Theater, but the virus forced the event to stream live on Facebook. 
The theater held 300 people, but in four hours since the live event, the 
video has reached over 8,000 people and has had 1,600 views. 
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2019 was the year of Smokey. Here are just a few events that KOG sponsored in his 
honor. 

 KOG formed a new partnership with the Portland Timbers and sponsored a match 
on August 10th, the day after Smokey's 75th birthday. Employees from the US Forest 
Service (USFS), Portland Fire and the Oregon Office of State Fire Marshal (OSFM) 

helped staff the event. Match night included table displays, LED signage and the new 
Smokey commercial on display in the stadium, swag give-away, and Timbers website 
and social media advertisements. 
 Billboards were up during fire season, from Salem to the southern Oregon border, 
and east to Bend and La Pine. KOG spent $30,000 with the Oregon Association of 
Broadcasters (OAB) to air a new Smokey Bear TV commercial and a variety of radio 
spots from May through September, with the goal of receiving $60,000 of air time (a 
2:1 return on investment). KOG over-achieved, with an airtime value of $433,630 - a 
14:1 return. KOG also partnered with the OSFM to run prevention messages on OPB 
radio in May. 
 KOG brought the Smokey Bear hot air balloon to Grants Pass for their balloon and 
kite festival May 31-June 2. Many thanks to ODF and USFS employees and local volun-
teers for staffing the event and making it a great success. 
 Smokey Bear was a special entry in Portland's Grand Floral Parade on June 8th. ODF 
generously supplied a 1930 Ford truck and staff to walk the parade route, and greet pa-
rade spectators while sharing Smokey's important ONLY YOU message. 

Smokey Bear license plates were released on August 1, 2019, just as 
Smokey prepared to celebrate his 75th anniversary on August 9th. 
One thousand new plates were sold on opening day. KOG receives 
roughly $35 of every $40 plate surcharge, and those funds are dedi-
cated to wildfire prevention advertising campaigns. The Oregon De-
partment of Motor Vehicles allowed KOG to conduct an on-line auction, 
permitting Oregon drivers to bid on low plate numbers 2-20. That auc-
tion generated over $22,000 for KOG. 

These plates will increase Keep Oregon Green's visibility around the 
state and create awareness of the need for wildfire prevention. In addi-
tion, they will provide much-needed revenue to KOG. Prior to the 
plates, KOG was forced to focus limited funds and outreach efforts on 
areas of the state where human-caused wildfires were greatest. This 
new funding stream allows KOG to purchase more billboards, ad space, 
and TV and radio spots around the state. With greater advertising pow-
er, KOG hopes to reach more residents and tourists and keep our state 
green. Help us serve as a mobile advertisement for wildfire prevention. 
Learn more about the plates at www.keeporegongreen.org. They can 
be purchased at any DMV field office, or online through the DMV's 
website. 



May 2020 marks the 12th year of Oregon’s involvement in a multi-state proclama-
tion. Forestry agencies from 10 western states have all signed their own procla-
mation encouraging their citizens to take steps to better protect their homes and 
communities from wildfire.  

A host of federal, state and local fire and emergency response agencies are work-
ing together during May and into the summer months, encouraging Oregon resi-
dents to be prepared for the coming fire season and also seek the public’s help in reducing the risk of hu-
man-caused wildfires. Each week highlights a different fire topic and, each week, agencies are taking 
turns addressing wildfire from their perspective. In addition to the usual suspects, ODOT, Travel Oregon, 
Cascade Chapter of the American Red Cross, OPRD, DEQ, OHA, and FEMA have joined in on message cre-
ation and amplification. We thank our partners for their tremendous cooperation and assistance. Our 
work has lead to great media coverage and public awareness.  

KOG is working with the Oregon Association of Broadcasters to push Wildfire Awareness Month radio 
ads throughout the state during the month of May. They will also help us air more fire prevention TV and 
radio ads throughout the summer. KOG thanks the Oregon Office of State Fire Marshal for their generous 
financial contribution to KOG’s annual Wildfire Awareness Month marketing campaign. Their support al-
lows KOG to run WAM ads on OPB statewide for four weeks during May and June.  
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Keep Oregon Green displayed Smokey’s vintage campaign artwork and 

memorabilia in the booth at the Oregon State Fair in honor of his 75th 

anniversary. We asked South Fork inmate crews to create 5,000 KOG-

branded tree cookies to hand out to fair-goers, along with our new bro-

chure, OSFM’s Bigfoot stickers, and many other great prevention 

handouts. We thank our board members and agency partners who 

served as volunteers during the state fair. Unfortunately, the 2020 Fair 

has been canceled due to COVID-19, but 

we hope to be back to our booth in 2021. 
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‘Pride in Oregon’ is this year's theme and driving force 
behind Keep Oregon Green's 2020 campaign and new 
website. Using the hashtag, #OregonOurOregon and 
#KeepOregonGreen, KOG will encourage residents and 
tourists to share photos of their favorite places and 
thoughts for keeping Oregon free of careless wildfires. 
We hope that these stunning photos of Oregon's iconic 
landscapes will strike a chord and inspire the public to 
use extreme caution this summer. 

Our website has a refreshed look and a few new changes. 
We’ve added scenic videos of landscapes to the homep-
age, and a new fire map highlights memorable human-
caused wildfires going back to the late 1800s. We are us-
ing a service to transfer select Instagram photos to our 
homepage to encourage more online interaction with Or-
egonians. Check out the changes at 
www.keeporegongreen.org. 

COVID-19 will have an impact on future events and public gatherings, but we plan to celebrate KOG’s 

upcoming 80th anniversary in 2021. Look forward to online auctions, contests, and special commemora-

tive KOG items for sale in our online store or as give-aways.  

 

The Oregon Office of Emergency Management just approved funding to devel-

op a wildland fire Without Warning educational comic book. This project will 

get underway in the next few weeks. Staff from ODF, OSFM, KOG, OEM and 

Chemeketa Community College will develop the story, images and text. English 

and Spanish versions will be available. We hope to distribute the book in 2021. 

 

The Smokey Bear/Keep Oregon Green pocket 

ashtrays are here! Some district employees took 

hundreds of them back to their offices for distri-

bution. If you see someone smoking this summer, hand them an ashtray. 

People love them, and it’s a great way to engage them in a conversation 

about prevention while giving them a gift at the same time.  


