


Thanks to plentiful rain and snowfall across the region in April and May, 

the potential for significant fires in the Pacific Northwest has decreased 

for the spring months. However, all eyes are on central Oregon continu-

ing into June. Snowpack, which had been below normal through February 

and March, was boosted by cooler temperatures and accumulating pre-

cipitation. By the end April, the snow water equivalent had risen to at or 

above average across northern Oregon. Snowpack also improved in 

southwest and south-central Oregon, but both those areas continue to 

lag well behind normal. For July, the fire risk will expand into southwest 

Oregon and encompass most of the state and region in August. For June 

through August, temperatures are most likely to be above normal and 

precipitation is most likely to be below normal, particularly east of the 

Cascades.  

The rise or fall in the numbers of human-caused fires is largely due to 

landscape conditions and the ability of landowners to suppress fire starts 

before they need to call 911. For the past several years, debris burning 

has consistently been the top culprit for escaped wildfires. To tackle this 

leading issue, KOG will be partnering with ODF to develop a tech tool to 

help all Oregonians understand when is the appropriate time to burn and 

whom they should consult for permitting and restrictions information. 

This idea was partially funded through a federal grant this year, and KOG 

will help ODF seek other funding to get the project across the finish line.  

The second leading cause of wildfires is attributed to vehicles during the 

summer months. The solution is part behavioral and part structural. Driv-

ers need to inspect vehicles for dragging parts, keep hot vehicles away 

from dry vegetation and make sure that their cars are in proper working 

condition before hitting the roadway. However, we must also work with 

ODOT and the counties to harden roadside surfaces so that vehicles 

emitting sparks or cars on fire or pulling over to take a call can’t easily 

ignite adjacent vegetation.  

Following the pandemic, many agencies and businesses have been re-

porting significant vacancies in their workforce. While KOG is full steam 

ahead, our projects are subject to the whims of others’ capacities, abili-

ties and calendars. In the pages ahead, you will see significant projects 

underway to curtail human-

caused wildfires in the years 

ahead. Patience is the word.  
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For more than 80 years, Keep Oregon Green has consistently delivered the same message of preventing wildfires 

across the varied landscapes of Oregon. The message has not changed, but the audience, landscape and commu-

nication mediums are significantly different from the beginnings of our great organization. We are fortunate to 

have our President and CEO, Kristin Babbs, directing the campaign on multiple fronts, delivering the message of 

fire prevention. 

The KOG website is a wealth of information about our history, wildfire prevention, Kid’s Corner (resources including activity sheets 

and coloring pages related to our mission), KOG merchandise and ways to support our organization. Over 13,000 individuals follow 

KOG on Facebook, Twitter and Instagram— all quick ways to deliver the message of fire danger and prevention in critical periods and 

without great expense. Kris has done and excellent job developing and utilizing ad campaigns with traditional media outlets of radio 

and television to multiply the dollars we spend in reaching the public. The Smokey Bear license plates continue to supply revenue and 

provide mobile billboards seen by thousands across the state and other states as Oregon residents travel about. 

Human caused fires continue to be the greatest number of wildfire starts in Oregon and the greatest challenge to prevention. Contin-

ued drought in portions of Oregon, increased recreational use of wildland areas and domestic occupation in those areas indicate a 

higher potential for wildfire starts and a greater need for KOG to continue the message of fire prevention. Just as we promote the 

complete and coordinated system of fire fighting in Oregon, let’s continue the same for wildfire prevention with the partnerships and 

support of KOG we have enjoyed the past 80 years.  
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In Oregon, people were responsible for 1,435 wildfires that burned 177,400 acres across all jurisdictions, or 
65% of the fires statewide.  

On state protected lands, people accounted for 81% of the total number of wildfires. Compared to 2020, the 
number of debris burning and miscellaneous fires and acres burned increased, but every other category was 
down. Several large fires are still under investigation. 

STATEWIDE Fires Acres Suppression costs 

(District + Extra Only) 

Debris burning  230 1,603 $640,266 

Equipment use 181 351 $1,413,803 

Recreation (campfires 
FWX, firearms)  

118 663 $2,350,104 

Misc. 123 7,117 $5,345,336  

Smoking 29 9 $36,461  

Juveniles 6 1 $983  

Unhoused  73 20 $160,445 

Arson 40 15 $72,591  

Unknown 13 14,614  $19,519,534  

Total 2021 813 24,393 $29,539,523 

2020 718 398,847 $52,013,487 

2019 668 15,105 $29,628,016 

2018 743 25,507 $13,507,466 

2017 558 20,011 $3,564,490 

2016 611 47,428 $11,186,954 

2015 595 57,515 $67,118,851 

2014 557 14,549 19,149,846 
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Oregon Wineries and KOG: 2020 was a wake-up call for the Oregon wine indus-
try, particularly with fires in the Willamette Valley. The wine industry is a signifi-
cant contributor to Oregon’s economy. When wildfires occur, consecutive days 
of heavy smoke can affect vineyard workers, impact the fruit and the taste of 
the wine, and affect visitation to tasting-rooms. As witnessed in California, wild-
fire has the potential to level entire vineyards and facilities, and that generates a 
human and financial toll that ripples throughout the entire wine industry. Keep 
Oregon Green teamed up with six top wineries in the Willamette Valley and Un-
ion Wine Company to help bring wildfire prevention awareness to the public. 
This effort raised almost $15,000, of which 80% will go to Oregon Community 
Foundation’s wildfire recovery fund.  
 
Original Grain is a watch company started by two brothers from Oregon. They cre-
ate unique wood and steel watches, be it from bourbon barrels or Yankee stadium 
seats. They reached out to KOG and wanted to create a limited-edition watch con-
taining real pieces of charred wildfire wood in the watch face. It was a fast-seller, 
and a percentage of the proceeds totaling $1,550 were donated to KOG.  

Field Notes: These vintage-inspired pocket notebooks are created by a 
local artist in Portland, who collected and rescued them from obscurity. 
The original Field Notes was a promotional memo book distributed to 
American farmers over the last one hundred years by seed, tractor, and 

other agricultural companies. Keep Oregon Green is being 
added to the ever-growing collection of these popular pock-
et notebooks. The campfire notebook with a centerfold of 
prevention tips will be printed as a single and distributed at 
Travel Oregon welcome centers. Two more notebooks with 
vehicle and debris burning safety tips will complete a set of 
three and will be sold through the KOG website.  

ODF and KOG— Advancing Fire Prevention Listening Tour:  

Fire data analysis shows that the number of human-caused fires is on the rise each year. 
While climate change contributes to longer fire seasons, elevated fire risk and fire 
spread, human actions are the driving force behind over 80% of Oregon’s wildfire igni-
tions. KOG is pleased to see that the Oregon Board of Forestry has included the topic of 
“Advancing Fire Prevention” in its 2021 Work Plan. To prepare, ODF and KOG gathered 
input from ODF protection districts and the three operating Forest Protection Associa-
tions, through collaborative meetings in early March, 2022. A summary of those meetings was created in mid-
March, and ODF will present these findings and more information to the Board in July 2022, where they will 
receive further guidance on moving forward with possible changes to statute and rule language. The work is 
projected to be completed and implemented by June 2023.  
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On June 1, 2021, KOG launched a statewide billboard poster contest. Open to all ages, KOG asked the pub-
lic to be a part of the prevention solution by submitting artwork. The fun and whimsical art from the first 
place winners in each of the three age divisions were paired with the KOG logo to complete the full bill-
board width. As of May 1, the three winners’ art is on display throughout the state. The contest was con-
ducted in partnership with the Oregon State Federation of Garden Clubs and the USDA Forest Service in 
honor of KOG’s 80th year. Cash prizes were awarded to the first, second and third place winners in each 
age division. 

Keep Oregon Green’s Smokey Bear license plates were released on 
August 1, 2019. The DMV has sold over 42,000 plates that have gen-
erated a net disbursement of $2,008,508.59 to date. On average, 
approximately 1,313 Smokey plates are sold per month.  

As a reminder, KOG receives roughly $35 of every $40 plate surcharge, and those funds are dedicated to 
wildfire prevention advertising campaigns. We are required to sell 2,000 new plates each year to keep it 
available for sale to the public. 

The Smokey plates increase Keep Oregon Green's visibility around the state and create awareness of the 
need for wildfire prevention. More importantly, they provide much-needed revenue to KOG, allowing the 
Association to form new partnerships and purchase more billboards, digital ad space, and TV and radio 
spots around the state. KOG is now able to explore and weigh the benefits of various avenues of outreach, 
and start our campaigns earlier than usual. We have also instituted a plate policy that creates a ’rainy day 
fund’ for unforeseen or emergency prevention needs. Plates can be purchased at any DMV field office, or 
online through the DMV's website. 



Wildfire Awareness Month involves: 

• A signed Wildfire Awareness Month proclamation 

• Coordinated social media presence with state and federal agencies 

• Billboard placement statewide 

• Special May sponsorships with the following news stations around the 
state: KATU, KOIN, KGW, KEZI, KMTR, KOBI, KDRV, KTVL, KTVZ and OPB. The Oregon Association of 
Broadcasters also airs paid and bonus ads with many TV and radio stations across the state. 

May is the kick-off month to prepare the public for the upcoming fire season. KOG’s ability to display the 
logo and communicate important fire prevention information with these stations daily and during weath-
er segments allows our messages to reach Oregonians from the Washington border to the California bor-
der, and to communities east of the Cascades. Advertisements and sponsorships will run through the end 
of fire season. 
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Without Warning: Wildfire is a new educational and 
entertaining comic book produced by Darkhorse 
Comics in partnership with the Oregon Office of 
Emergency Management. Darkhorse and OEM have 
approved the use of the comic book characters and 
artwork, allowing KOG to create an interactive and 
educational website for teens and pre-teens. KOG 
sent out an RFP in late winter and selected Speak 
Creative to design the website. This project is KOG’s 
high priority this year and work begins the week of 
May 16th. Speak Creative plans to create animated 
videos of the book’s storyboard, breaking them into 
five parts. As each story segment ends, more animat-
ed pages will draw the student in and lead them 
through a series of educational wildfire prevention 
content via games and activities. The new website 
will replace the outdated KOG Ranger program and 
should be completed by September.  
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KOG is creating an educational bandana board game using vintage 
Hugh Hayes artwork. The Oregon-themed game will incorporate good 
fire prevention actions that advance the player on the board, and igni-
tion mishaps that move the player back. It’s in draft form, but when the 
bandana is ready it will be available on KOG’s website and at in-person 
events. Over time, we hope to create more interaction with Oregonians 
by adding collectible game tokens, custom dice, fun game pieces and 
other incentives that reward players for positive behaviors that prevent 
unwanted and careless wildfires.  

The Oregon Department of Forestry applied for a three-
year, $300,000 federal grant for a ‘Can I Burn’ tech tool, with the intent to decrease 
wildfire starts associated with debris burning. Although it was not fully funded, ODF 
received $77,000. The vision is to give the public the ability to geo-locate them-
selves on the landscape using their mobile device, and access burn restriction and 
permit information at their fingertips before they light their piles. A bonus would be 
to pair how-to-burn safety videos and checklists, and provide mapping information 
for fire professionals. While the tool could significantly reduce calls to the district office, it would not re-
place important face-to-face contact with the public who may not have access to the internet. Due to the 
limited funding, the project may need to seek additional funds elsewhere or be completed in phases. 

Keep Oregon Green has enjoyed its part-
nership with the Portland Timbers for two years. KOG was able to reach 
a dedicated segment of the Portland Metro community in a unique 
way. Fans saw KOG commercials on the big stadium screen; LED banner 
ads on the field and throughout the stadium; ads on KPTV during the 
game; Smokey Bear on his birthday; and our logo banner in the rafters. 
Timber Joey created two educational videos on 
vehicle fire and power tool fire prevention, and 
KOG sponsored Score a Goal, Plant a Tree. The 
contract with the team will play out through the 
end of the season. Unfortunately, plate funds 
can’t cover the cost of everything we want to 
do. KOG sees the value of supporting fire pre-
vention efforts at the local level, so we will di-
vert the Timber sponsorship dollars toward 
competitive mini-grants. Local districts can put 
their best ideas forward to get important wildfire 
prevention work 
done in their 
communities. 
 


