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KOG PRESIDENT'S REPORT

Early predictions were signaling
an average to slightly above-
average 2024 fire season, but
May and June were
uncharacteristically dry months
for central and eastern Oregon.
July began with an intense heat

wave across the state, sapping fuels of moisture. As
the summer progressed, lightning and wind-driven
fires pushed agencies to their limits. The extreme
strain on in-state firefighters and resources lead to a
need to import assistance from 22 other states and
Canada. Oregon suffered a loss of 1.9 million acres
to wildfires, overtaking the 2012 total of 1.29 million
acres. The Oregon Department of Forestry’s latest
2024 data shows people were responsible for 794
fires statewide (burning 93,370 acres), down from
824 fires in 2028 and nearly tying the 10-year
average of 792 fires. Oregon held the line against
some ugly odds, but there is much more work to be
done to get the state’s human-caused numbers
down.

As we look ahead to fire season 2025, the outlook is
looking very similar to 2024 when the state
experienced one of the most destructive fire seasons
in its history. July and August show above average
temperatures and below normal precipitation,
painting the central and eastern part of the state a
solid red color. Keep Oregon Green has already been
laying the foundation early for prevention this
season. Read on to learn more about KOG’s
accomplishments thus far.
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MESSAGE FROM THE CHAIRMAN

Keep Oregon Green’s mission — educating the public on how to prevent
wildfires — is more important than ever before. Last year, nearly 2,000 fires
burned more than 1.9 million acres of Oregon — approximately 3,000 square
~ miles. Wildfires pollute our air; release massive amounts of carbon into the
+ atmosphere; contaminate our drinking water; threaten wildlife populations
and habitats; undermine Oregon’s world-class recreational opportunities and
the businesses and communities that depend on; and destroy homes, private
property, infrastructure — and lives.

We can do something about these challenges. We can educate ourselves — and others — about
actions we can take before, during, and after a fire starts to reduce its impact and cost to our lands,
people, and communities. We can take personal responsibility to ensure we are not the cause of
wildfires and help hold others accountable to do the same. Wildfires will continue to be a serious
threat to the environmental, social, and economic value of Oregon’s iconic forests and lands. This
challenge also provides us with an opportunity to come together, work together, and take action
together to protect the health and vibrancy of Oregon’s forests and people.

2024 WILDFIRE STATISTICS (ODF)

STATEWIDE SOURCES FIRES ACRES COSTS
Debris burning 127 357 $402,277
Equipment use 214 1,654 $15,931,636

Recreation 86 22 $197,346
Miscellaneous 112 245 $4,833,097
Arson 14 2 $14,693
Smoking 23 4 $16,694
Unknown/Under Inv. 24 85,636 $23,474,216
Firearms 15 4,116 $14,485,667
Fireworks 12 55 $376,357
Juveniles 6 17 $9,182
TOTAL 723 92,108 $59,741,165
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KEEP OREGON GREEN SUMMER CAMPAIGN

Outfront Media found a photo of an old Keep Oregon Green billboard in their archives.
The board dates back to the early 50’s when the Association worked with the Foster and
Kleiser company, one of the biggest billboard companies on the west coast at the time.
It’s simple, sleek and to-the-point. It also showcases our history and longevity, so we
brought it back. We updated Smokey’s appearance and made room for the word
‘wildfires’. This new campaign art launched at the start of May, visible throughout
Oregon on billboards, our website and social media accounts, university stadiums and
on local news websites as digital banners.
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May 2025 marks the 17th year of Oregon’s efforts
encouraging residents to take steps to better protect
their homes and communities from wildfire. What
= was once a week-long recognition in its early years,
S has now transitioned to a full month tradition, when
¢ federal, state and local fire and emergency response
| agencies come together to seek the public’s help in
preparing for the coming fire season and reducing

the risk of human-caused wildfires.

Governor Kotek signed the proclamation at a media briefing held at ODF’s fire cache,
declaring May as Wildfire Awareness Month. “Every Oregonian has a role in preventing
wildfires,” she said. “Drown the campfire, stir the ashes and drown it again until it’s cool
to the touch. Every Oregonian needs to know the fire danger level where they live.
Please follow the rules and the notices when you get them.”

Each week, TV and radio stations and Oregon agencies are addressing important
wildfire topics through press releases, social media amplification, and PSA’s.
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KOG + OSU +UO

The last time KOG worked with the universities was back in 2017 for the eclipse. KOG
brought a film crew down to Salem to create several prevention spots with the mascots.
Smokey will be teaming up with Benny Beaver and the Duck again to promote wildfire
prevention during the fall football and spring (2026) baseball seasons with in-stadium
LED signage, radio spots, and website banners. Our agreement permits KOG to use the
universities’ mascot images for one year, so we will pull out those 2017 spots and air
them on TV, social media and the universities’ websites.

TEAMING UP-TO
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NEW PARTNERSHIP WITH iHEART MEDIA

KOG will be working with iHeart Media to expand its reach this
summer, tapping into a diverse range of media opportunities.
iHeart Media has a significant presence in the media landscape,
with over a quarter billion monthly listeners.

This new partnership will help KOG launch the new youth
website and promote wildfire prevention spots using their
radio, connected TV and social media networks. We will also be
collaborating on a special campaign with Element to hand out
25 free fire extinguishers and provide discounts on purchases.

NEW TIMBER JOEY COMMERCIALS

KOG closed out its 2024 partnership with the
Portland Timbers, and in doing so we worked
with Timber Joey and the Timbers media team
= to create two :30 commercials focusing on
vehicle fire safety and gas-powered equipment
safety. The ability to co-brand with the
Timbers provides exposure to a passionate,
dedicated and engaged fan base in the
Portland Metro area. Check out these and all
our commercials on KOG’s YouTube channel.
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VEHICLE FIRE SAFETY INFORMATION

KOG partnered with the Oregon Department of Motor Vehicles to Six Ways Vehicles Cause Wildfires

Pt

place prevention posters and rack cards in all 59 field offices across
the state. And since late June, 2024, the DMV has been placing an
educational insert into all vehicle and trailer tag renewal mailers.
The publications communicate the top common ways vehicles start
wildfires and the need to keep an up-to-date fire extinguisher in the
vehicle - and know how to use it.

KOG is in contact with the Oregon State Marine Board and has
permission to create similar messaging for the boat-towing
community. We are already working with DAS to switch up the
graphics and text and, once approved, it will be dispersed via email
and regular mail to marine board customers.

NEW WILDFIRE PREPAREDNESS GUIDE

ODF, OSFM and KOG split the cost to update Oregon’s wildfire
affgﬁﬂ preparedness pocket guide, originally designed in 2016. The guide
READIMESS contains important information on wildfire prevention, home and
landscape preparedness, evacuation and post-fire recovery/insurance
tips. It is now available for purchase through DAS Printing and
Publishing. Contact OSFM or ODF to receive instructions for placing

orders.

NEW KEEP OREGON GREEN SONIC LOGO
Catchy tunes and their repetitive nature makes jingles
an extremely effective tool to remember and associate
with a brand or product. Now known as sonic logos,
they are easy to recall and embed in the subconscious.
Move over McDonalds! KOG has its own song that was
written back in 1946 and dispersed to school music
departments across the state. We are using a snippet of
the song (Keep Oregon Green) to engage listeners at the
end of a PSA with a melodic call-to-action. We now
have a signature sound that we hope will communicate
and resonate with Oregonians.
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CAMPFIRE SAFETY

Campfires are the leading cause of wildfires on public
lands. Campers either fail to put their fire out, or they
believe they put it out only for it to rekindle later when
nobody is around. If people happen to miss the “know
before you go” messages that all agencies heavily
promote, there should be clear and consistent instruction
signs posted on every entry kiosk at all campgrounds
(federal, state, county) across Oregon - year round. KOG
has started a conversation with our partners at Oregon
State Parks. The plan is to work together over the coming
year to develop a universal campfire safety sign for all of
their state parks. KOG is ready to assist with funding for
the printing of the signs on durable material.

SMOKEY PLATE UPDATE

The Smokey Bear plate
remains a solid 2" top-selling
plate in the state, behind the
Pacific Wonderland plate.
Since August 2019, the DMV
has sold over 90K plates. There
was a narrow window of
opportunity for adding new
letter configurations before an
upcoming code freeze, so the
DMV seized the opportunity to

m.a.ke.su.ré they .Wdlﬂd .b.e a.b.lé to kéep orderlng plétés for Smokey Bear. SA is the next
lettering configuration, so now is the time to get the last of SB!

KOG 85" YEAR POSTER CONTEST

Keep Oregon Green turns 85 years in 2026. To celebrate, this
June KOG will once again launch a statewide billboard poster

contest. This activity is open to all ages, and we are asking

the public to be a part of the wildfire solution by submitting
original artwork. The contest will wrap on August 9, giving
Oregon residents plenty of time to experience the summer

heat and feel inspired to generate a unique prevention
message. The first-place art from each of the three age

divisions will be displayed during the 2026 campaign season.




